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Daraz Bangladesh is the leading online marketplace in the country, offering a diverse range of products from electronics and fashion to
groceries and household items. Founded in 2012, Daraz has quickly become a household name, providing millions of customers with

delivery network, Daraz is committed to transforming the way Bangladeshis shop online. Backed by Alibaba Group, Daraz continues to
innovate and expand its offerings, driving e-commerce growth in Bangladesh and empowering sellers to reach a wider audience.

convenient shopping experiences and access to thousands of local and international brands. With a user-friendly platform and a seamless 5
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Daraz Bangladesh’s journey
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ONE OF THE FASTEST GROWING CONSUMER CLASS IN THE WORLD

Landscape overview

Year
2020 2030 Change Change in
l . in rank cons. class
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1 11: h & 1 7 + 5 2 m S inda @ ® Inda = 0 4195M
“  United States @ ® United States = 0 24.2M
. . » Russia Indonesia *  +2 75.8M
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Source: 1. World Economic Forum, consumer class defined as people who spend more than $11 (in 2011 PPP dollars) per day, 2021

2. GSMA, The Mobile Economy Asia Pacific 2022
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Uplifting communities through the power of
Commerce



